
The Digital Competence Framework for Citizens (DigiComp 2.2) 

AREAS Competences 

1. INFORMATION AND DATA 

LITERACY 

K 1.2.18 Knows the importance of identifying who is behind information found on the internet (e.g. 

on social media) and verifying it by checking multiple sources, to help recognize and understand 

point of view or bias behind particular information and data sources. 

K 1.2.22 Aware that the data, on which AI depends, may include biases. If so, these biases can 

become automated and worsened by the use of AI. For example, search results about occupation 

may include stereotypes about male or female jobs (e.g. male bus drivers, female sales persons). 

A 1.2.28 Inclined to ask critical questions in order to evaluate the quality of online information, and 

concerned about purposes behind spreading and amplifying disinformation. 

2. COMMUNICATION AND 

COLLABORATION 

А 2.1.53. Willing to listen to others and to engage in online conversations with confidence, clarity 

and reciprocity, both in personal and social contexts. 

A 2.3.79. Readiness to contemplate ethical questions related to AI systems (e.g. in which contexts, 

such as sentencing criminals, should AI recommendations not be used without human intervention) 

S 2.4.88. Knows how to evaluate the advantages and disadvantages of digital applications for 

making collaboration effective (e.g. the use of online spaces for co-creation, shared project 

management tools). 

A 2.4. 89. Encourages everyone to express their own opinions constructively when collaborating in 

digital environments. 

S 2.5. 98. Able to manage one’s feelings when talking with other people on the internet. 

A 2.5.102. Inclined to adopt an empathic perspective in communication (e.g. being responsive to 

another person’s emotions and experiences, negotiating disagreements to build and sustain fair and 

respectful relationships). 

A 2.5.103. Open to and respectful of the views of people on the internet with different cultural 

affiliations, backgrounds, beliefs, values, opinions or personal circumstances; open to the 

perspectives of others even if they differ from one’s own. 



A 2.6.116. Careful about t keeping one’s own and others’ personal information private (e.g. 

vacations or birthday photos; religious or political comments). 

3. DIGITAL CONTENT 

CREATION 

S 3.2. 131. Can create infographics and posters combining information, statistical content and 

visuals using available apps or software. 

A 3.2.135. Open to creating something new from existing digital content using iterative design 

processes ( e.g. create, test, analyze and refine ideas). 

A 3.2.136. Inclined to help others to improve their digital content (e.g. through providing useful 

feedback). 

4. SAFETY 

K 4.3.193. Understands that cyberbullying is bullying with the use of digital technologies (i.e. a 

repeated behavior aimed at scaring, angering or shaming those who are targeted). 

K 4.3.196. Aware that digital tools can create new opportunities for participation in society for 

vulnerable groups (e.g. older people, people with special needs). However, digital tools can also 

contribute to isolation or the exclusion of those who do not use them. 

S 4.3.198. Knows how to recognize embedded user experience techniques (e.g. clickbait, 

gamification, nudging) designed to manipulate and/or to weaken one’s ability to be in control of 

decisions (e.g. make users to spend more time on online activities, encourage consumerism). 

A 4.3.200. Inclined to focus on physical and mental wellbeing, and avoid the negative impacts of 

digital media (e.g. overuse, addiction, compulsive behavior). 

5. PROBLEM SOLVING 

A 5.4.257. Willing to help others to improve their digital competencies, building on their strengths 

and mitigating their weaknesses. 

A 5.4.258. Does not get discouraged by the fast pace of technological changes but believes that one 

can always learn more about how technology can be used in today’s society. 
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